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Church Leaders Q&A for Life Surge, Johnson, and Marcell

1. DoesJoe Johnson or Shawn Marcell wish to make a broad statement about the series of
lawsuits mentioned above?
a. J&A Properties, LLC v. The Welfont Group, LLC etal
Sterling Resources Corp. et al v. Welfont Group LLC et al
American Properties Co., G.P. v. The Welfont Group, LLC et al
Godley et al v. Welfont Group, LLC et al
Gibbs International, Inc. v. Welfont Group LLC et al

® 000

2. How do theyrespond to the DOJ’s central allegation of a coordinated fraudulent
scheme?

3. Why did Joe Johnson recently step back as CEO of Life Surge? Did that decision have
anything to do with the DOJ’s lawsuit?

4. Why did Joe Johnson request a jury trial in the DOJ case?

5. WhatisJoe Johnson’s current working relationship with Life Surge? Is it correct that he
is still speaking atthe 1-day events?

6. Life Surge positions itself as a faith-based organization built on integrity and steward-
ship. How do Joe Johnson and Shawn Marcell reconcile that message with the serious-
ness of the allegations brought against them and the company they previously led?

7. Given that several lawsuits, and the DOJ’s lawsuit in particular, describe patterns of be-
havior rather than isolated incidents, what would Joe Johnson and Shawn Marcell say
to Life Surge attendees who are concerned about entrusting money, investments, or
personal development to a company that has leaders with this litigation history?

8. Why did Life Surge take down its public response to the recent article from the Roys Re-
port and then decide to put the response back up again?
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First of all, thank you for your questions. We’re grateful for the interest in Life Surge
shown by Church Leaders in general—and you in particular—as we live out our mission to
inspire, train, and equip others to SURGE their resources and influence for Kingdom Im-
pact. Thank you for the prior positive coverage of our company and the interview with
Shawn Marcell. We appreciate Church Leaders’ frequent support.

You mentioned The Roys Report. We’re so glad you noticed and hopefully navigated to life-
surge.com/our-response. There’s a lot of material there, and for a simple reason: transpar-
ency. We’re proud of what God is doing through us—humbled, really. Our model of for-
profit business used to fuel ministry purpose is rare, but the fruit of this model is extraordi-
nary in several ways: first, the number of new believers coming to Christ through our events
now stands at nearly 25,000 souls—and the year is not over yet. Second, we’ve committed
to give $1 million to partner ministries as a result of our work in 2025. Third, the number of
people who are learning how to increase their resources so they can give to ministry
causes now numbers over 10,000. We want people to know our story.

We will likely include this document on our website as well. We realize media is con-
strained by time and available space, so we intend to make all the facts publicly available.
The matters you’re asking about are complex, and we want to ensure accurate and com-
plete information is published so the public interest can be best served.

While we value transparency, we are also mindful of the inherent hazards, including cogni-
tive bias, which causes people to consume media to confirm an existing belief, not neces-
sarily to learn the facts. When you combine that with our propensity as humans to believe
lies more readily than the truth and to believe an untruth the more oftenitis repeated, the
truth is all too often beside the point. But it isn’t for us—and we’re convinced it’s not for
you, either.

We also want to underline a couple of things about our answers:

e Some of our answers are repetitive, but we think it’s better to repeat some infor-
mation than to just point you to what we said in a previous answer.

e They’re not meant to sound sharp, so please don’t take them that way. You’ve
asked direct questions, and we want to provide direct answers.

e We thinkit would be more helpful to discuss them rather than just relying on our
written answers. We think it makes more sense to talk before the story runs than af-
ter.

We’re going to go into some detail on the pages that follow. But first, here’s a summary
of our main points:

1. These cases have absolutely nothing to do with Life Surge.
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They relate to another business started by Joe Johnson, a serial entrepreneur who has
started and launched over a dozen companies. While this is not a Life Surge issue, Life
Surge stands firmly with Johnson as he continues to successfully defend these factually
unsupported claims.

Welfont, Johnson, and/or Shawn Marcell have already prevailed on the cases that
have been tried, defended, and judged.

In other words, the judges have already ruled in their favor. This is not just us saying that
these accusations are false. It’s also the judges and our legal system siding with us after
hearing both sides.

. Allcases stem from the same issue: the valuations in the appraisals conducted by a

specific appraisal group retained by the “sellers” in these transactions.

Neither the sellers nor this appraisal group were clients of Welfont and had no business
or personal relationship with Johnson or Marcell.

Since all the cases stem from the same issue, the precedent has already been set by
the cases that have been tried, defended, and judged.

Welfont, Johnson, and/or Marcell have been wrongly targeted and are innocent.

The DOJ complaint you reference is actually an IRS matter and is the simplest of all of
them and the easiest in which to prevail.

We're confident Johnson will prevail— not only because the precedent has already
been set but because the additional argument of this case is very easy to defend. This
case is not seeking financial compensation but simply seeking to stop activity that
doesn’t even exist, which is why it will be easy to get it dismissed.

The real story here is the abusive tactics of the IRS against conservative business
owners, something they have a long history of doing, and this is no different.

Not only has the IRS been found liable for unfairly targeting conservatives, they had to
pay out damages and issue public apologies for this practice. As an outspoken Chris-
tian conservative entrepreneur, the IRS has unsuccessfully targeted Johnson for years.
Johnson doesn’t see this as just an easy case to win as he has already done with other
cases, but an opportunity to stand up against the schemes of the IRS and expose their
abusive tactics. Unless you have personally been a victim of IRS targeting, it’s hard to
fully grasp the depth that they are willing to go through to pursue their agenda against
Americans they disagree with.
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1. Does Joe Johnson or Shawn Marcell wish to make a broad statement about the se-
ries of lawsuits mentioned above?

a. J&A Properties, LLC v. The Welfont Group, LLC et al

b. Sterling Resources Corp. et al v. Welfont Group LLC et al

c. American Properties Co., G.P. v. The Welfont Group, LLC et al

d. Godley et al v. Welfont Group, LLC et al

e. Gibbs International, Inc. v. Welfont Group LLC et al

Answer:
We’ll discuss the IRS/DOJ case in question #2.

Just to make sure we're all on the same page: these matters relate to Welfont, a company
that Johnson founded before Life Surge existed. Welfont is a completely separate entity
from Life Surge, and it has no similarities to Life Surge other than Johnson started both
companies. But he has also started over a dozen different companies in his career.

We're grateful for the opportunity to address the issues you mentioned, and we appreciate
your willingness to hear our perspective, especially given your firsthand knowledge of our
events and our president, Shawn Marcell.

Context is critical to understand these lawsuits.
First, context about Welfont:

Welfont was founded as a commercial real estate brokerage helping nonprofits acquire real
estate properties at a discount through IRS Section 170 Bargain Sales and also maximize
the value of their real estate holdings with a full set of real estate services exclusively for
nonprofit clients.

Congress created the IRS Section 170 Bargain Sale provision specifically to enable charita-
ble giving through discounted real estate transactions. We're talking about the same ap-
proach that organizations like St. Jude Children's Research Hospital, Harvard, The Nature
Conservancy, and The Museum of Modern Art have used successfully. Over Welfont’s years
of service, it facilitated hundreds of these transactions, helping nonprofits fulfill their mis-
sions more effectively.

We understand there's been confusion about what Welfont actually did, and we want to be
clear: Welfont represented nonprofit buyers in these real estate transactions. It didn't rep-
resent the sellers. It didn’t conduct appraisals. It didn’t determine property values.

The sellers in these transactions—experienced and sophisticated business owners—were
responsible for hiring their own certified appraisers to value their properties. This is
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documented in every contract and reflects standard real estate practice when a broker rep-
resents the buyer rather than the seller.

In the process of Welfont providing these real estate brokerage services, it was successful
and widely recognized for its success, including:

e Welfont twice earned a spot on Entrepreneur Magazine’s prestigious “Entrepre-
neur360” list of companies hailed as “successful not only by revenue numbers, but
by how well-rounded they are. The companies that make the list have pushed
boundaries with their innovative ideas, fostered strong company cultures, impacted
their communities for the better, and increased their brand awareness.” (See Attach-
ment 1).

e Welfont was recognized by Entrepreneur Magazine as #20 “Best Entrepreneurial
Company”in the US. (See Attachment 2)

e Welfont was listed twice on the prestigious “Inc. 5000 list, which ranks the 5,000
fastest-growing privately held companies in the U.S. (See Attachment 2)

e Welfont was recognized as the #1 Fastest Growing Real Estate Brokerage in Inc.
5000 History. (See Attachment 2)

The sellers who did bargain sale transactions with Welfont’s nonprofit clients were ulti-
mately responsible for obtaining appraisals on any properties that were a bargain sale
transaction. One specific appraisal group became the leader in bargain sale appraisals na-
tionwide.

The IRS began challenging valuations that came from that specific appraisal group. This is
an important note to understand. To Welfont’s knowledge, the IRS did not and has not chal-
lenged the valuations from other appraisal groups retained by sellers, and there were a lot
of other appraisal groups involved in these transactions. Therefore, this is isolated to a spe-
cific appraisal group and not specific to Welfont.

Nonetheless, Welfont was one of the leaders representing nonprofit buyers as a real estate
broker in bargain sale transactions. And, like all industry leaders, it naturally has a target on
its back.

So, when the IRS began challenging valuations from that specific appraisal group, some
sellers faced tax consequences they hadn’t anticipated. In their distress, some pointed to
that appraisal group and added Welfont to the mix even though they were never Welfont cli-
ents. But the sellers, and not Welfont, were clients of this appraisal group. We understand
that reaction—it's human nature to seek anyone and everyone to blame when facing diffi-
culty.
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But we need to be clear: neither Johnson nor Marcell played any role in selecting appraisers
or determining property values. That responsibility—legally, ethically, contractually, and
practically—belonged to the sellers and their chosen appraisers. These were arms-length
transactions where Welfont represented the other party that had nothing to do with ap-
praisals or receiving a tax deduction.

This is a very important point to understand: These general facts are not only our view,
but they’re also the view of the cases that have already been tried and defended (e.g., J&A
Properties and Sterling Resources Corp cases, as you will see below). Judges have already
sided with Welfont, ruled in their favor, and we believe they will continue to do so because
the facts are clear. Anyone who knows anything about commercial real estate and bargain
sales will see this for what it truly is.

Nonetheless, even though the facts are simple, it doesn’t mean there won’t be litigation in
this very litigious society.

Second, context about lawfare:

e 36% to 53% of small businesses encounter civil suits or threats annually.

e 43% of all small businesses face the threat of a lawsuit annually.

e About 45% of small businesses are currently involved in litigation.

* 90% of all businesses experience a lawsuit at some point during their lifespan.

Commercial real estate is one of the most litigation-prone industries because of the sheer
complexity and value of the transactions. With multiple parties, intricate financing, and
high-stakes assets, disputes are inevitable. Law firms and insurers who specialize in this
space often note that it should be expected that a percentage of deals will ultimately result
in litigation. In that sense, having lawsuits arise isn’t unusual; it’s broadly recognized as
part of the commercial real estate business landscape rather than an outlier, especially
given Welfont’s transaction volume. Unfortunately, it’s just part of the litigious society we
live in.

Some organizations experience a higher degree of litigation due to their complex struc-
tures, high profile, and litigation strategy, such as the Trump Organization. Welfont engaged
in hundreds of complex commercial real estate transactions with approximately $500 mil-
lion in transaction value throughout its history. Welfont’s litigation volume was actually less
than normal, given its size and scale.

Third, context about these lawsuits:

Two were dismissed with prejudice

e J&A Properties, LLC v. The Welfont Group, LLC et al.


https://www.thebrownefirm.com/how-to-protect-your-business-from-lawsuits/#:~:text=A%C2%A0Small%20Business%20Administration%C2%A0,revenue
https://nkytribune.com/2025/03/keven-moore-operating-a-business-comes-with-inherent-legal-risks-some-steps-to-prevent-lawsuits/
https://www.thezebra.com/resources/research/small-business-statistics/
https://www.thezebra.com/resources/research/small-business-statistics/
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e Sterling Resources Corp. et al. v. Welfont Group LLC et al.

That means the plaintiffs are barred from bringing the same claim against the defendant
again in any court. Welfont responded, defended, and won these cases. Therefore, the
precedent for future cases has already been set.

Two were summary judgments:
e Gibbs International, Inc. v. Welfont Group LLC et al.

e American Properties Co., G.P. v. The Welfont Group, LLC et al.

That means the plaintiffs won, not on the merits of their cases, but rather because Welfont
was never even aware of the lawsuits because they were never served. By the time Welfont
was made aware of these cases, they had already been closed. Welfont had also ceased
operations, making any judgment meaningless.

In other words, of the cases they were aware of and have actually defended, Welfont and/or
Johnson won every time. The defendants are currently 2-for-2 on winning cases that have
been tried and defended, and soon it will be 4-for-4.

Concerning the only active case, Godley et al v. Welfont Group, LLC et al., Johnson is confi-
dent Welfont et al. will again prevail. The precedent has been set. Judges have already de-
cided and sided with Welfont et al. Now, it’s just a matter of time and going through the pro-
cess before Welfont et al. prevails again.

The great thing about tried cases that have already had a verdict where the defendant pre-
vails is that it silences the accuser. Before a verdict, there are a lot of allegations and noise.
In fact, they often seem right because the other side hasn’t come forward yet. This is the
stage that the media love to take advantage of because they can just report the unchal-
lenged view from one side and create a bigger headline—even if it’s false and misleading.
However, this is not the stage that Welfont et al. is in with these cases. Welfont et al. have
already prevailed. The courts have already established precedents regarding the facts and
the merits.

The Scriptural principle in Proverbs 18:17 couldn’t be more applicable:

“In a lawsuit the first to speak seems right, until someone comes forward and cross-exam-
ines.”
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2. How do they respond to the IRS’s central allegation of a coordinated fraudulent
scheme?

Answer:

First, this complaint involves Johnson personally regarding his former company, Welfont.
While this is not a Life Surge issue, Life Surge stands firmly with Johnson as he deals with
these factually unsupported claims.

Second, while Johnson can’t comment extensively on ongoing litigation, he and his coun-
sel are confident that this baseless claim will be quickly dismissed since it stems from the
IRS unfairly targeting Welfont after it achieved recognition on the Inc. 5000 list as the #1
Fastest Growing Real Estate Brokerage.

Third, Johnson’s counsel has already filed a very detailed answer to this complaint, which
was brought by the IRS via the DOJ, which is how the IRS pursues most civil complaints. In
Johnson’s detailed answer, you will see a clear refutation of the allegations.

Fourth, Johnson asserts this allegation is categorically false and is confident he will prevail
again due to the complete lack of merit in this case, and we look forward to you reporting
on the outcome once he does, as Johnson is standing not only to defend himself, but also
conservative and Christian business owners as a whole, many of whom have been targeted
by government agencies because of what they stand for.

The IRS has a long history of abusing Christians and conservatives, like The Billy Graham
Evangelistic Association and Samaritan’s Purse. In 2017, the Attorney General settled a
class action lawsuit brought by a staggering 429 conservative organizations against the IRS,
saying, “There is no excuse for this conduct. Hundreds of organizations were affected by
these actions, and they deserve an apology from the IRS. We hope that today’s settlement
makes clear that this abuse of power will not be tolerated.”

The ongoing nature of this harassment is evidenced by President Trump’s Executive Order
14202, titled “Eradicating Anti-Christian Bias,” establishing the task force to eradicate anti-
Christian bias within the Department of Justice. Signed on February 6, 2025, it begins, “Itis
the policy of the United States, and the purpose of this order, to protect the religious free-
doms of Americans and end the anti-Christian weaponization of government.”

Johnson’s harassment at the hands of the IRS shows why President Trump’s Executive Or-
der is so important. The government is still being weaponized against Christians and con-
servatives. That’s the real story here.

Fifth, out of all the cases that you mentioned related to Welfont and bargain-sale transac-
tions, Johnson believes this IRS complaint is the easiest one to prevail on—and not just be-
cause this case involves similar facts on what other judges have already ruled on and set


https://acrobat.adobe.com/id/urn:aaid:sc:US:90f99a30-63db-4227-aaaf-6333dac39efa
https://www.baptistpress.com/resource-library/news/irs-targets-include-graham-baptist-newspaper/
https://www.baptistpress.com/resource-library/news/irs-targets-include-graham-baptist-newspaper/
https://topclassactions.com/lawsuit-settlements/lawsuit-news/3-5m-irs-tax-bias-class-action-settlement-initially-approved/
https://topclassactions.com/lawsuit-settlements/lawsuit-news/3-5m-irs-tax-bias-class-action-settlement-initially-approved/
https://www.whitehouse.gov/presidential-actions/2025/02/eradicating-anti-christian-bias/
https://www.whitehouse.gov/presidential-actions/2025/02/eradicating-anti-christian-bias/
https://www.whitehouse.gov/presidential-actions/2025/02/eradicating-anti-christian-bias/
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precedent with two other cases that have been tried, defended, and then ultimately dis-
missed with prejudice.

What makes this case even more straightforward and sinister is that the IRS is seeking only
an injunction to cease activities that ceased years ago—which they know full well. But why
is the IRS seeking an injunction to stop activities that they know don’t exist? The answer is
simple: They hope this case will go undefended rather than paying all the legal costs to de-
fend a case for which the IRS seeks no compensation and demands that you stop doing
what you aren’t doing anyway.

But the method to the IRS madness is this: all the false, misleading, and meritless accusa-
tions in the IRS complaint would have been considered to be true for legal purposes if no
one challenged them in the lawsuit.

In other words, the complaint is an IRS trap—and Johnson isn’t taking the bait.

Unlike the other cases that Welfont et al. already prevailed on, to win this case, Johnson
must simply show that he is not involved in the activity for which they are seeking an injunc-
tion. Therefore, for Johnson, this is as slam-dunk of a case as it gets.

But what the IRS set as a trap for Johnson will ultimately become a trap for the IRS because
Johnson will expose the IRS and its cunning and abusive practices. Perhaps this is a mod-
ern application of Psalm 7:15 “They dig a deep pit to trap others, then fall into it them-
selves” (NLT).Although this is a simple injunction case to stop activities that have not oc-
curred for years, it’s also important to note some key facts:

The IRS is challenging appraised values conducted by one specific appraisal group—not
Johnson. This is fundamentally a dispute between the IRS and that appraisal group over
their valuations. The appraisal group in question was not retained or hired by Welfont, John-
son, or any clients. In fact, this appraisal group was retained by the sellers of these proper-
ties, which were not clients of Welfont.

The facts are straightforward: Johnson, as a serial entrepreneur, has founded many compa-
nies, including Welfont, a brokerage representing nonprofit buyers. In bargain-sale real es-
tate transactions, buyers don’t obtain appraisals—sellers do because they are the ones
who are responsible for claiming any charitable contributions on their own tax returns.

Welfont’s real estate agents represented buyers; the sellers hired their own appraisers.
Johnson was never a real estate agent or involved in conducting appraisals, has never
claimed expertise in appraisals, and had no role in the appraisal process. He simply cre-
ated, funded, and helped build a real estate brokerage that helped nonprofits acquire prop-
erties at a discount.

It’s also worth noting that only Johnson is named in this complaint, not Shawn Marcell. It is
believed that the IRS added Johnson to the complaint because he started and “funded” it.
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The IRS is attempting to hold a founder of a real estate brokerage responsible for appraisal
decisions made by independent, certified appraisers hired by sellers, and Johnson had
nothing to do with it. That’s not how real estate works, and that’s not how America works.

If Johnson had nothing to do with any of the appraisals and valuations, which is the central
theme of the case, why would the IRS name Johnson in this lawsuit? Well, we think it’s
clear—the IRS is continuing its practice of targeting conservative business owners.
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3. Why did Joe Johnson recently step back as CEO of Life Surge? Did that decision
have anything to do with the DOJ’s lawsuit?

Answer:

First, the way this question is phrased suggests an assumption Johnson has stepped back
when, in reality, he hasn’t stepped back at all. He is focusing on the founder or entrepre-
neurial role of launching new businesses within the Life Surge ecosystem, rather than the
CEO role of operating the existing Life Surge business.

He simply split his duties, and in that process, he gave up his CEO responsibilities at Life
Surge as part of a planned transition in which Johnson would give up his day-to-day opera-
tional responsibilities and focus exclusively on the entrepreneurial role of launching new
businesses.

Second, Johnson's transition from CEO to Founder is entirely consistent with his history as
a serial entrepreneur. This is what he has always done. His pattern has always been to cre-

ate and launch businesses, then install strong CEOs to run day-to-day operations while he

moves to a founder role. He did this with his previous successful ventures, and Life Surge is
no different.

For context, as a serial entrepreneur, Johnson is most effective in the visionary and startup
phases. Now that Life Surge has grown to over 500 team members with world-class sys-
tems and leadership in place, it’s the natural time for this transition, just as it has been in
his other companies.

Third, Johnson has been dealing with this targeted attack by the IRS for over five years now.
This latest lawsuit is not a surprise to Johnson. It’s just one of many attempts the IRS has
made to target Johnson. For example, about five years ago, the IRS made the false claim
that Johnson, through entities that he owned, owed approximately $6 million in taxes. This,
too, was false and baseless. So, Johnson appealed it and had it overturned. This is just one
of many examples of being targeted by the IRS for years.

Fourth, Johnson believes this lawsuit is a “minor” issue compared to other attempted IRS
attacks he has prevailed against in the past. In his own words, Johnson states that he “is
not one bit concerned about this matter and looks forward to concluding it shortly.”
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4. Why did Joe Johnson request a jury trial in the DOJ case?

Answer:

We will refer you to Johnson's attorney for further specifics on why a jury trial as opposed to
a non-jury trial. But one thing is clear: Johnson is not going to be bullied and looks forward
to exposing the IRS and their abusive tactics through this process. What better way is there
to do this than ajury trial?

In addition, requesting a jury trial is a fundamental constitutional right and a standard legal
practice. It simply reflects confidence in presenting the facts to ordinary citizens who can
evaluate the evidence objectively. When someone has the truth on their side, they wel-
come transparency and public scrutiny.
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5. What is Joe Johnson’s current working relationship with Life Surge? Is it correct that
he is still speaking at the 1-day events?

Answer:

Johnson is the founder of Life Surge and, as such, continues to contribute in that capacity
while driving the long-term vision and crafting the go-to-market strategy for the new busi-
nesses that will work together with Life Surge to see God’s Kingdom SURGE worldwide.

Johnson is driven to build businesses that inspire, train, and equip others to SURGE their
resources and influence for God’s Kingdom. He occasionally speaks at Life Surge events
when invited and when his schedule allows. As the original visionary behind Life Surge’s
mission, Johnson continues to inspire attendees with his testimony, including a transpar-
ent look at his business successes and failures, and his passion for helping believers multi-
ply resources for Kingdom Impact.

However, Johnson always focuses on what’s next and what’s new. He is a serial entrepre-
neur focused on launching new businesses. This has been his pattern his entire entrepre-
neurial career. Life Surge has been fully operational doing events for over four years now,
and therefore no longer “new.” So, although he is very committed to the vision and mission
of Life Surge, his personal focus is on the next big thing we’re about to launch, and that
takes a lot of time and attention, which limits his ability to be as involved with Life Surge
events.
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6. Life Surge positions itself as a faith-based organization built on integrity and stew-
ardship. How do Joe Johnson and Shawn Marcell reconcile that message with the seri-
oushess of the allegations brought against them and the company they previously

led?

Answer:

Life Surge does more than position itself as a faith-based organization built on integrity and
stewardship—it is a faith-based organization built on integrity and stewardship. You’ve
been to our events. You’ve interviewed Shawn. You’ve talked to our people. We’re on a dead
run to know God and make Him known.

That’s why:

Our 500+ team members sought us out, sometimes moving from the other side of
the continent just to be a part of our mission and corporate culture. It’s why the an-
swers to their confidential surveys resulted in our company being recognized as a
“Great Place to Work.” 92% of our employees agreed that Life Surge is a great place
to work—compared to just 57% at other US companies. It’s also why we have a
Glassdoor review rating of 4.6 stars out of 5, which is elite. For context, your parent
company Gloo, which is a great company, has a 3.3 star rating out of 5.

Not only are we about Kingdom impact as an organization, we are also about having
more Kingdom impact by supporting other great organizations. We’re projected to

have donated over $1 million by the end of 2025 to key ministries.

Year to date, 24,776 people have made a decision for Christ at our events.

But to specifically answer your question about reconciling who we are with the allegations
in these lawsuits, the answer is about $402. This is the amount that each of the plaintiffs in
the five lawsuits had to spend to file their complaint.

In most jurisdictions, parties, attorneys, and witnesses cannot be sued for defama-
tion based on allegations in a complaint, even if those statements are false or made
with malicious intent.

In other words, for $402 someone can file a lawsuit and make up anything they
want. These allegations are just that—allegations. More than that—they’re false.
And unfortunately—in the context of a complaint—they can be made with impunity.

The good news is that the company that Johnson started and Marcell led (Welfont)
has already prevailed on the lawsuits that have been tried, defended, and judged.
This is not just us saying that these accusations are false. It’s also the judges and
our legal system siding with us after hearing both sides.
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7. Given that several lawsuits, and the DOJ’s lawsuit in particular, describe patterns of
behavior rather than isolated incidents, what would Joe Johnson and Shawn Marcell
say to Life Surge attendees who are concerned about entrusting money, investments,
or personal development to a company that has leaders with this litigation history?

Answer:

There is no pattern—rather, this is a single issue—a dispute over property “valuations” from
a specific appraisal group in transactions where Welfont represented the buyer. Every one
of these cases stems from appraisals that property sellers—not Welfont, and definitely not
Johnson or Marcell—obtained independently and from an independent organization. At
their core, these lawsuits are about sellers trying to deflect responsibility.

Not only is this a single issue that Johnson and Marcell had nothing to do with, but judges
who have heard both sides sided with Johnson and/or Marcell. There is not a single case
that you mentioned where Johnson and/or Marcell defended and lost. Therefore, we would
argue that the exact opposite is true: The “litigation history”, as you stated in your question,
actually favors Johnson and/or Marcell, not due to the original false and baseless allega-
tions, but due to the actual decisions from the judges on the cases that have already been
tried, defended, and judged.

In fact, we would argue that “hard-fought experience” as entrepreneurs and leaders in this
litigious world is one of the very things that attracts Life Surge attendees to our leadership.

But let’s talk about Life Surge and why our hundreds of thousands of customers trust us,
and why that trust deepens every time they attend our events or participate in our educa-
tion programs.

This shows up in our thousands of glowing reviews on platforms like Google and Trustpilot,
which average 4.8 stars. This means that 9 out of 10 public reviewers have given us a 4- or
5-star review. Not many organizations, even elite organizations, have built this type of trust
with their customers. Whether it’s iconic high-trust companies like Apple, Amazon, iconic
faith-based companies like Chick-fil-A, event companies like Live Nation or Feld, or even
educational organizations like Grand Canyon University or Ramsey Solutions, we lead them
allwhen it comes to customer reviews.

Our customers trust us because of our fruit.

As we mentioned earlier, in 2025 alone:
e YTD 24,776 people have made a decision for Christ at Life Surge events.
e Unlike most ministries, who rely on the generous giving of donors to achieve their
Kingdom mission, we don’t ask anyone to donate money to our organization. In-
stead, we faithfully steward our resources so we can donate money to other high im-
pact ministries.
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e We will have committed to donations of over $1 million to incredible ministry part-
ners.

e Thousands of students are building wealth, starting and scaling businesses, and
having massive Kingdom impact.

Our customers trust us because we preach Jesus.

We don’t hide behind vague values or generic messaging—we preach Jesus. And when
people say yes to Jesus by the thousands in packed arenas across America, people notice.

Our customers trust us because of our single-minded focus on Kingdom Impact.

They resonate with our purpose to know God and make Him known. They share our deep
longing to see God’s Kingdom SURGE worldwide. They share our passion to grow their re-
sources and influence for the express purpose of Kingdom Impact.

Our customers trust us because they’ve experienced firsthand the excellence and value
that are our hallmarks.
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8. Why did Life Surge take down its public response to the recent article from the Roys
Report and then decide to put the response back up again?

Answer:

We temporarily took down the response page to make improvements that would better
serve readers seeking accurate information.

However, we quickly realized that removing the page, even temporarily, could be misinter-
preted as backing away from the truth. That contradicts our commitment to transparency.

We believe the best way to respond to partial narratives and selective reporting is not by re-
maining silent, but by providing clear, comprehensive, factual information that people can
evaluate for themselves. Our response addresses misleading claims with documented
facts, context, and truth.

The page is back up because we stand by every word. We have nothing to hide, and we be-
lieve people deserve access to the complete story—not just the sensationalized version
designed to generate clicks.
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Four Tampa Bay businesses ranked among best entre-

preneurial companies in the U.S.

December 19, 2018 Wednesday
Byline: Lauren Coffey

Body

While Tampa Bay residents are able to name the heavy hitters in the entrepreneur scene,
smaller businesses are getting recognition with a new national list.

Entrepreneur magazine's Entrepreneur360 List named four Tampa Bay companies as Best En-
trepreneurial Companies in 2018: Clearwater-based companies Digital Media Solutions and
Elite Insurance Partners, along with Tampa-based Welfont Companies Inc. and Day Transla-
tions Inc.

The 360 companies featured were judged on a balance of impact, innovation, growth, leader-
ship and value.

"Our annual evaluation of vetted data offers a 360-degree analysis of top privately held compa-
nies across a multitude of industries," said Jason Feifer, editor in chief of Entrepreneur Maga-
zine in a press release. "They are deemed successful not only by revenue numbers, but by how
well-rounded they are. The companies that make the list have pushed boundaries with their in-
novative ideas, fostered strong company cultures, impacted their communities for the better and
increased their brand awareness."

The Welfont Companies Inc. lead the pack on the list, ranking No. 20. Founded in 2014 in
Tampa, it employs 60 people and provides investors and the nonprofit sector with real estate
services such as brokerage representation, asset management and dispositions.

Digital Media Solutions followed, coming in 35th on the list. This is the second year in a row the
company was featured. The Clearwater-based company is one of the largest marketing firms in
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the area and focuses on performance marketing. It was founded in 2012 and employs 374 em-
ployees.

Elite Insurance Partners broke into the top 100 of the list, coming in at No. 100. The small com-
pany employs 35 people and was founded in 2014 in Clearwater. The company deals with in-
surance brokerage specializing in Medicare. Earlier this year, they were No. 112 on Inc. 5000's
list of companies with the fastest growing private companies.

Rounding out the list is Day Translations Inc., which came in at No. 328 of the 360 companies. It
is a language service that provides translation, localization and interpretation services. The

company was founded in 2007 in Tampa and employs 61 people.

Did you find this article useful? Why notsubscribe to Tampa Bay Business Journal for more arti-
cles and leads? Visit bizjournals.com/subscribe or call 1-866-853-3661.

Classification

Language: ENGLISH
Publication-Type: Newspaper Publication-Type: Newspapers

Subject: ENTREPRENEURSHIP (92%); PRESS RELEASES (90%); SMALL BUSINESS (90%);
PRIVATELY HELD COMPANIES (89%); COMPANY LISTS & RANKINGS (78%); BRAND EQ-
UITY (70%); NONPROFIT ORGANIZATIONS (68%); BRANDING (67 %);

Industry: SIC2721 PERIODICALS: PUBLISHING, OR PUBLISHING & PRINTING (58%); Indus-
try: AWARENESS MARKETING (78%); TRANSLATORS & INTERPRETERS (78%); INSUR-
ANCE (76%); INSURANCE AGENCIES & BROKERAGES (76%); (76%); BRAND EQUITY
(70%); BRANDING (67%); REAL ESTATE AGENTS (66%);

Geographic: UNITED STATES (92%);
Load-Date: 2019-01-02
Tampa Bay Business Journal (Florida)

Copyright 2018 American City Business Journal, Inc. All Rights Reserved


http://secure.bizjournals.com/subscribe/selectTerm?market=tampabay&ana=cstpd&csrc=6355

Page 20 of 21

Attachment 2:

Welfont for the 2nd Consecutive Year Ranks in the Top 1% on the Inc.
5000 and #1 Fastest Growing Commercial Real Estate Brokerage

Real Estate Monitor Worldwide

August 21, 2019 Wednesday

Copyright 2019 Global Data Point Provided by Syndigate Media Inc. (Syndigate.info) All Rights Reserved

Length: 661 words

Body

(PRWeb) - Welfont does it again!

Welfont is the #1 Fastest Growing Commercial Real Estate Brokerage in America for the 2nd Consecutive
Year.

Inc. magazine today revealed that The Welfont Companies, based out of Tampa, Florida, is No. 31 overall
on its annual Inc. 5000 List, the most prestigious ranking of the nations fastest-growing private companies.

The Inc. 500 started in 1982 and was expanded into the Inc. 5000 in 2007. With approximately 30 million
businesses in America, the Inc. 5000 list approximately represents the top .01% fastest growing businesses
in the U.S.

By being ranked in the Top 50 of the Inc. 5000, Welfont has made the top 1% of the top .01% two years in
a row!

After breaking records in 2018 by being the #1 Fastest Growing Commercial Real Estate Brokerage in the
History of the Inc. 5000, Welfont grew revenue from $14 million in 2018 to over $20 million in 2019, holding
to the title of the #1 Fastest Growing Commercial Real Estate Brokerage 2 years in a row.

With an impressive 3-year growth rate of 6,871%, Welfont joined SwanLeap, 2018 Inc. 5000 champion,
and Homesnap as the only companies that placed in the Top 50 of the Inc. 5000 in each of the last 2 years.
However, in this years ranking Welfont placed higher than Homesnap once again, and has surpassed
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SwanlLeaps growth rate, arguably making Welfont the fastest growing company in the country when ac-
counting for both 2018 and 2019 Inc. 5000 rankings.

Recently, Welfont was also named by Entrepreneur magazine as the #20 Best Entrepreneurial Company
in the country, and the #1 Best Entrepreneurial Real Estate Brokerage in its annual Entrepreneur 360 List.

The Entrepreneur 360 List is more comprehensive in its rankings as it analyzes 50+ data points measuring
impact, innovation, growth, leadership, and business value. Only Welfont and one other company, Scien-
tist.com, made both the Top 50 in both the Inc. 5000 and Entrepreneur 360 Lists in 2018.

Here are few comments from members of Welfont on this latest recognition:

Founder Joe Johnson, PhD, stated, Its a great joy and also very humbling to see Welfont, what was only
a concept a few years ago, get this much traction this quickly. The leadership team, the agents, and the
back-office team members are just absolutely incredible!

CEO Shawn Marcell on receiving the honor, stated, Today marks a special day for the Welfont family. Two
years of continually pushing the boundaries, hard work, dedication and building relationships has paid off
in a big way with us being one of only three companies to crack the Top 50 two years in a row. | couldnt be
more proud of our team for believing in our vision.

2019 Tampa Bay Business Journal Business Woman of the Year Honoree, Amy Stevenson who is Welfonts
Broker of Record and Executive Vice President of Compliance, said: "We are truly honored to receive such
incredible recognition for the 2nd year in a row. Our amazing team of talented professionals continue to
grow, innovate and exceed expectations every day.

COO Mike Mehaffey added, We are all very humbled by the Inc. 5000 recognition and | couldnt be prouder
of our entire Welfont family. Our business is not an easy one, it is only been through their hard work,
dedication and innovation that we are where we are today.

Complete results of the 2019 Inc. 5000, including company profiles and an interactive database, can be
found at https.//www.inc.com/inc5000/2019/top-private-companies-2019-inc5000.htmi?cid=hmhero

About Welfont

Welfont is a national commercial and residential real estate company specializing in providing real estate
investors and the nonprofit sector with a wide range of services, including brokerage representation, advi-
sory, marketing, underwriting, due diligence, financial services, asset management, and dispositions. Wel-
font manages each investment from deal sourcing to underwriting to acquisition and disposition while help-
ing our clients maximize their return-on-investment. 2019 Global Data Point.
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